[image: image1.jpg]SOUTHbANK
SINFONIA

IIIIIIIIIIIIIIIIIIIIII




MARKETING COMMUNICATIONS
Southbank Sinfonia background
Southbank Sinfonia (SbS) is an orchestra of outstanding young professionals with a growing reputation for excellence, the vitality of its performances, and the broad range of its activities. Every year, a new orchestra of 32 players – each supported by bursary – undertakes an intensive 8-month programme of performance and professional development.
SbS is unique in its programme of support for young, exceptional musicians starting out in the profession and is now regarded as Britain’s leading orchestral academy. Its high profile is reflected both in an impressive donor list and many strong artistic partners which include the Royal Opera House, the BBC, Parliament and the National Theatre. 
Visit www.southbanksinfonia.co.uk to see the full extent of SbS’s work.
Overview of the role
We are looking for a dynamic and creative individual to raise the profile of Southbank Sinfonia and take responsibility for marketing and communications in the widest sense: with potential audiences, artistic partners, educationalists, players, donors and the world at large – using traditional media as well as through an ever-changing up-to-date website.
Reporting to the Chief Executive, this is a role which demands a natural communicator with practical marketing experience, a knowledge of and passion for classical music, the ability to think creatively and find innovative solutions, and a willingness to work both independently or as part of a team.
The ideal candidate will also have:
· Excellent writing and personal communication skills
(The role requires the ability to promote SbS and its activities to a wide range of people, from donors to the media, through extensive use of the phone, face-to-face meetings and written materials. The ability to develop a personal rapport with people and to write persuasively (using clear and correct English) is a strong requirement of this role.)
· Good administrative skills & a high level of IT literacy
(SbS uses Microsoft Office and Donor Strategy database, bringing the two together for mailmerges etc; experience of a design/DTP package would also be helpful.)
· At least 2 years’ experience in a marketing position
This is a special opportunity for an energetic individual to play a major role in a small successful organisation and to have exposure to all aspects of its activities. While the role reports to the Chief Executive, the successful candidate will also work closely with the Development Director and will be assisted by a marketing intern. 
Other information
Salary: £20,000 – £24,000, depending on experience.
Holiday: 25 days per annum plus bank holidays
Hours: A full-time post: 9.30am – 6.00pm, Monday to Friday, plus some evening and weekend work as required.
HOW TO APPLY
Application deadline: 12 noon Monday 6th September
Interviews to be held in mid-September
To apply, please email (Miss) Jan Smith, Administration Director, at: jan@southbanksinfonia.co.uk, the following information:
· Your CV giving comprehensive details of education and previous employment, including any relevant achievements, and your daytime and evening phone/email contact details
· A covering letter stating why you are interested in this post, and why you believe you would be a strong candidate
· Details of two referees (if your current or most recent employer is not given as a referee, please state the reason for this).
We encourage interested applicants to contact Justin Lee, the Chief Executive, to talk through the role and ask any questions you may have. Justin can be contacted (from 16 August) on 020 7921 0373 (or at justin@southbanksinfonia.co.uk). 
